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THE TAKE

"‘Canadian consumers are showing signs of
resilience. Sales grew in every subsector,
suggesting that household spending is
nolding up despite economic uncertainty
from trade tensions and energy price
volatility.”

— THOMPSON RICHARDS - ECONOMIST - SIBLEY CREEK

Read the full commentary on the next page -
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Broad retail strength emerges in May

Retail sales rose 1.0% to CS73.7 billion in May, matching StatCan’s advance estimate. While higher
gasoline prices continued to support headline sales as in previous months, May’s report showed a
genuine improvement in underlying demand. Core retail sales—which exclude gas stations and
auto dealerships—climbed 0.9%, while retail volumes rose 0.3%. All nine major subsectors posted
gains, suggesting broader strength in household spending.

Looking ahead, the latest advance estimate points to a 0.4% increase in June sales. While slower,
a 0.4% monthly pace is still a strong showing, and suggests that consumer spending kept up its

momentum heading into the summer.

Retail growth broadens beyond gasoline.
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Source: Statistics Canada, Sibley Creek Calculations. Seasonally adjusted.

Gas stations were still the biggest driver of growth by subsector, rising 3.1% in May. This gain was
entirely price-driven, given that volumes fell 2.7% over the month even as receipts surged. With
average gasoline prices falling about 17 cents per litre between May and June, we the general
trend of gas stations supporting sales to finally reverse course in next month’s report.
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Outside of gas, gains were led by sporting goods (+1.8%), general merchandise retailers (+1.0%),
and supermarkets (+1.0%). Even the weakest category, food and beverage retailers, posted a
healthy 0.5% increase. The regional breakdown also indicated breadth, with only Nova Scotia
failing to post a gain.
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Disclaimer

©2026 Sibley Creek. Sibley Creek is not a registered investment advisor. This report is for informational and discussion
purposes only. Opinions expressed represent the good faith views of the author(s) as of the date of the report and may be
subject to change at any time without notice. Opinions about future economic and financial market performance are based on
assumptions, risks and uncertainties that may change over time. Sibley Creek does not guarantee the accuracy or
completeness of the information contained in this report.

No mention of a particular security, index, derivative, or other instrument in the report constitutes a recommendation to buy,
sell, or hold that or any other security, nor does it constitute an opinion on the suitability of any security, index, or derivative. You
must determine, on your own behalf or through independent professional advice, the merits, terms, conditions, risks and
consequences of any transactions described in this report. The author (s) may have a financial interest in any or all securities
and instruments mentioned herein.
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